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Discover the Multigenerational Legacy of B Plus: Exploring Key
Milestones and Innovations since 1925

Dear Valued Partner,

In 1925, the Bakri family started out in the bakery sector, where Mohammad
Saeed Bakri (the great-grandfather), a talented and a motivated baker, greatly
inspired and contributed to establishing the family business as a leading force in
the manufacturing of bakery equipment - a multigenerational legacy for four
consecutive bloodlines and counting!

Key Milestones

pIn 1955, Ahmad Mohammad Bakri , the second-gen grandfather, established
the first workshop in a crowded area in Beirut with a workforce of only 5
personnel, shifting from handiwork to mechanized bread making processes.

P In 1975, his eldest son from the third generation, Imad Ahmad Bakri,
joined the family business starting out as a craftsman at first, and grew his
expertise to cover all facets relevant to the bakery equipment sphere thereafter.

» In 1985, Imad Ahmad Bakri led the way in industrial development by
transitioning from a semi-automated mechanism to a fully automated bread
making process, with a core focus on producing the finest Arabic Pita Bread.

P In 2000, and with a remarkable business sense and a fresh perspective,
Ahmad Imad Bakri - the fourth-gen family member - joined the organization
to lead and position his family's bakery equipment company for continued
success; whereas he led the firm to adapt to the rise of globalization and to
the new era of digitization.

P In 2009, and with a distinct vision for the sector asa whole, the B Plus
brand emerged after Imad Ahmad Bakri and his sons Ahmad & Mahmoud had
set the expansion plan in motion, with operations spanning across a 10,000 m2
industrial landscape and equipped with the latest and most advanced gear in
the industry.
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P In 2023, the organization continues to gain access to new marketplaces
seeking opportunities for growth. Not only has B Plus expanded its manpower
for greater production capacities and efficiency, but it has also forged
increasingly more partnerships with distributors and key stakeholders to
further extend its footprint across the globe.
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Warm wishes ~ (/o ke & fapper!

B Plus Team

liiallg 3all Jsy

oy 1 Gua



